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In this new digital age, communication has changed significantly as technology 
and social media sites have brought the world closer. It is essential to have good 
communication skills in diverse fields from advertising to public relations, marketing, 
political and public affairs, and other advanced platforms including but not limited to, 
law and professional schools. 

Our dedicated faculty members are committed to helping students in understanding 
communication in various contexts. The programmes developed are industry-relevant 
to enable the application of theoretical perspectives in their chosen fields upon 
graduation. Students are guaranteed an in-depth knowledge of communication 
techniques and how the technologies shape and govern the society. Come discover 
how you can be a competent and professional communicator with guidance and 
support from our academicians. 

NurturiNg 
CompeteNt & 
professioNal 
CommuNiCators
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Widest range of 
quality courses
Tailored to your Passion
Programmes offered at SEGi 
University and Colleges are 
meticulously planned and are of 
equivalent to that of prestigious 
international universities, with its 
well-rounded curriculum in multi 
disciplines from foundation to 
doctorate level.

trusted & 
recognized
Malaysia’s longest 
established higher education 
provider
Established in 1977 as 
Systematic College in the heart 
of Kuala Lumpur, after four 
decades, SEGi has undergone 
significant growth, making it 
one of the most trusted and 
recognized higher education 
institutions in Malaysia. 

World-class 
academic leaders
Dedicated academicians, 
Great mentors
Our world-class faculty members 
are connected to industry, 
imparting knowledge and 
sharing experiences to ensure 
students reap full benefit at 
SEGi. They will guide and help 
you excel. They will unlock your 
potential and talent by pushing 
you out of your comfort zone.  

GLObALLy RECOGNIzEd, 
dISTINCTIvELy SEGi. 

our 6  competitive 
advantages

AT A GlAnce
1

real-World 
experience
education today,  
Workforce tomorrow 
Get a head start while pursuing 
your studies at SEGi. before 
you graduate, SEGi encourages 
you to apply your knowledge 
and develop skills through work 
placements and internships. 
Work experiences help you 
better understand the world 
and fit into workplace upon 
graduation. 

skill 
enhancement & 
support
Shine & stand out from the 
crowd
The SEGi Enrichment 
Programmme provides 
opportunities to enhance 
students’ learning experience. 
Explore from more than 100 
workshops and seminars 
to prepare you beyond 
the classroom including 
communication and grooming 
skills, among others.

career ready 
first class 
graduates
Top of the class
SEGi produces more than 300 
first class graduates every 
year. They excel not only 
academically but are also 
socially competent, skilled and 
ready for the workforce.



SEGi College Penang

SEGi College Subang Jaya

SEGi College Kuala Lumpur

SEGi College Sarawak
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OUR hISTORy – 
segi university
& colleges
SEGi was established in 1977 as Systematic College in the 
heart of Kuala Lumpur offering professional qualifications. 
Since its founding four decades ago, SEGi has undergone 
significant growth, strengthening the quality of its wide 
range of programmes from foundation to doctorate level.
 
It is one of the most established private higher education 
institutions in Malaysia with its flagship campus located in 
Kota damansara and four other campuses are in Subang 
Jaya, Kuala Lumpur, Penang and Kuching. Currently, 
SEGi has a population of 25,000 local and international 
students across its campuses.
 
SEGi is recognized as “The first Malaysian University 
that earned 5 Stars for prioritizing society’s needs in 
Malaysia” by QS Stars, an international evaluation system 
for universities based on auditing.



SEGi College Kuala Lumpur

SEGi College Sarawak

education – malaysia 
World Branding award

outstanding
innovation award 2014

reader’s digest 
trusted Brand 2013 - 2015
(Services, Private University/College)

malaysia

QS 5 STARS
in teaching, facilities, inclusiveness and social responsibility. 
Achieved a stunning 3 Stars overall. 
The First Malaysian University that earned 5 Stars for Prioritizing 
Society’s Needs in Malaysia. 

our accomplishments
and accolades
SEGi University & Colleges is at the forefront of educational excellence to help our students realize their career 
aspirations. We are honoured to have received a string of prestigious awards. These recognitions reflect SEGi’s 
continued commitment to highest-caliber educational experience for our students.

(Education & Learning)
2013 - 2015

(Education & Learning)
2012, 2016 & 2017

PUTRA BRAnD AWARDS
Putra brand Awards is a brand valuation award 
measured by consumer preferences. There are various 
categories ranging from automotive to property 
development and education and learning, among 
others.

 students choice awards 2015
 (Top 10 Universities)

 the edge Billion ringgit club 2013
 (best Performing Stock Award - Trading & Services)

 3rd global leadership award 2013
 (Leadership in Educational & Training Excellence)

 asia pacific entrepreneurship awards 2012
 (Most Promising Entrepreneur)

 10th asia pacific international honesty 
 enterprise keris award 2011

 the Brandlaureate Best Brand award 2010 - 2011
 (Education Tertiary Private)

3

AWARDS
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SEGi partners with international universities of great repute to offer a globalised learning experience for 
our students. Programmes offered by our university partners are regulated by them on a regular basis, 

thus ensuring the exact same quality of education that students will obtain at their home base.

university of southern queensland

University of Southern Queensland (USQ) has forged a reputation as one of Australia’s 
leading providers of on-campus and online education programmes in Australia. In 
less than fifty years, USQ have become a prominent multi-campus teaching and 
research institution providing education worldwide. Woven into the fabric of USQ is 
the vision and determination of many University and community members who, over 
the years, have been instrumental in implementing expansion and growth, shaping 
what we see today.

Gained full university status in 1992, the University has changed dramatically in 
many ways since then, including the expansion of Postgraduate programmes and 
establishing significant branch campuses.

AUSTRAliA

C

WORLd RENOWNEd 
university partners



55

UniTeD KinGDOM

university of st mark & st John

Academically, the University of St Mark & St John strives for excellence, placing  
it in the top 10 of higher Education institutions in England. 

As the most experienced teacher training provider in the South West, MARJON 
has been successfully training teachers since 1840, receiving praise in the 
Ofsted inspections, including an “outstanding” for the secondary Management 
and Quality Assurance. 

This programme will ensure that you are well-prepared for employment upon 
graduation, along with practical experience in relevant employment fields. 
Supplying an excellent careers service, the most recent government statistics 
showed that over 90% of MARJON graduated are either in employment or 
continuing in higher education 6 months after graduation.

university of sunderland

University of Sunderland (UOS) has been providing higher education since 
1901 and is proud to be an innovative, forward-thinking university with high 
standards of teaching, research and support. As a research active university, 
UOS aims to enhance the learning experience of its students as well as its 
academic standing of the institution as a seat of higher learning and scholarship. 

Academic programmes are at the core of the University’s commitment to 
producing well-rounded graduates. The Guardian ranks its hospitality, Event 
Management & Tourism as 4th best in the country, while Nursing is ranked 5th 
best. Other highly-ranked majors in the Guardian league tables are business, 
Management & Marketing, Accounting & Finance, Mechanical Engineering 
and Fashion & Textiles.

C
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C
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C
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top-notch 
resources

FOR A 
QUALITy LEARNING 

ExPERIENCE
international 

collaBorations
We work with some of the world’s 
most prestigious universities from 
the United Kingdom to develop 
a knowledge-rich and industry-

relevant curriculum. 

Broadcasting 
studio

Students have the opportunity 
to work on industry standard 
software in our broadcasting 

studio. It boasts a variety of vision 
mixing systems, standard multi-
camera production set-up with 
lighting, Chromakey backdrop, 

professional average grade
audio equipment and 

many more.

student-centered 
learning 
approach 

We place a strong emphasis on 
students’ interest to foster the 

development of skills for problem 
solving, critical thinking and 
communication as we try to 
shape students to become

lifelong learners. 

learning 
Beyond the 
classroom

At SEGi, it is more than just 
classroom and exams. We 

believe that learning takes place 
both within and outside the 

classroom. hence, students are 
encouraged to participate in 

social activities and community 
engagements. 

reputaBle 
academicians

Our academic team members 
have close links with industry 

through various engagements such 
as advocacy and involvement in 
industry-driven programmes. It 

translates into research opportunities 
and knowledge transfers in the 

classroom. 

progressive 
facilities

SEGi provides professional-level 
facilities and equipment for real and 
hands-on experience along with the 

routine coursework. 

6

leARninG & TeAchinG
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STUDy ROUTe

stpm / a-level / 
uec / pre-u or 

equivalent qualification

foundation
Foundation in Art

master

Master of Arts in Corporate Communication

dual award Bachelor degree

bachelor of Mass Communication (hons)
bachelor of Arts (hons) English and Public Relations

bA (hons) Mass Communications

bachelor of Communication 
(Public Relations and Journalism major, Creative design minor)

bachelor of Corporate Communication (hons)

spm / o-level / 
uec or equivalent

qualification

diploma
diploma in Mass Communication
Executive diploma in Mass Comminication

3
credits

5
credits
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PROGRAMMe MATRix

bachelor of
Mass Communication 
(hons)

SEGi University,
University of St Mark & 
St John, UK

Dual Award

• STPM with 2 principles passes; OR
• A-Level; OR
• Pass in relevant Foundation / Pre-University programme or other 

equivalent qualification

English Language Requirements: 
• Credit in English Language in SPM; OR
• Pass in English La nguage at Foundation or Diploma level; OR
• Pass in any Foundation or Diploma programme where the English 

Language is the mode of delivery; OR
• Any equivalent qualifications that are approved by the MQA

Kota damansara

bachelor of Arts (hons) 
English and Public 
Relations

SEGi University,
University of St Mark & 
St John, UK

Dual Award

• STPM with 2 principals; or 
• A Level with a Pass in at least 2 subjects; or 
• Pass foundation programme in a related area; or 
• Pass Unified Examination Certificate (UEC) with at least 5Bs; or 
• Pass any diploma in a related field; or 
• Other equivalent qualification recognised by the Malaysian 

Government; or 
• Other equivalent qualification recognised by SEGi University Senate

Kota damansara

bachelor of 
Communication (3+0)

University of Southern 
Queensland, Australia

• STPM / A-Level with at least a pass in 2 subjects or equivalent with 
min. CGPA 2.00; OR

• UEC with at least grade B in 5 subjects; OR
• Foundation in Arts / Communication Commerce; OR 
• Pass in Australian Capital Territory (Year 12)/ South Australia 

Certificate of Education (SACE) / victorian Certificate of Education 
(vCE) / Western Australia Certificate of Education (WACE) / South 
Australia Matriculation (SAM) / Tertiary Entrance Education (TEE); 
OR

• Diploma in Mass Communication or any related field; OR
• Other equivalent qualifications recognised by the Malaysian 

government; AND
• Minimum IELTS Band 6.0

Subang Jaya

programme awarding institution campusentry requirements
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All diploma and degree programmes require students to take general subjects (Mata Pelajaran Umum), as required by the Ministry of Education, Malaysia. 

The above is an indication of current programme content. however, the rapidly changing nature of the subject area means that the programme offered and individual 
course content are continuously updated to meet industry needs. Also, please note that certain combinations of options may not be available.

bA (hons) 
Mass Communication 
(3+0)

University of Sunderland, 
UK

• STPM / A-Level with at least a pass in 2 subjects or equivalent 
with min. CGPA 2.00; OR

• UEC with at least grade B in 5 subjects; OR
• Foundation in Arts / Communication Commerce; OR 
• Pass in Australian Capital Territory (Year 12)/  

South Australia Certificate of Education (SACE) / victorian 
Certificate of Education (vCE) / Western Australia Certificate 
of Education (WACE) / South Australia Matriculation (SAM) / 
Tertiary Entrance Education (TEE); OR

• Diploma in Mass Communication or any related field; OR
• Other equivalent qualifications recognised by the Malaysian 

government; AND
• Minimum IELTS Band 6.0

Subang Jaya

bachelor of Corporate 
Communication (hons)

SEGi University

• STPM with 2 principles passes; OR
• A-Level; OR
• Pass in relevant Foundation / Pre-University programme or other 

equivalent qualification

English Language Requirements: 
• Credit in English Language in SPM; OR
• Pass in English Language at Foundation or Diploma level; OR
• Pass in any Foundation or Diploma programme where the English 

Language is the mode of delivery; OR
• Any equivalent qualifications that are approved by the MQA

Kota damansara

Executive diploma in 
Mass Communication 

SEGi College

• This programme is available for working adults at a minimum age 
of 21.

3 Credits in:
• SPM with a credit in English
• Pass in any other qualification equivalent to 3rd level (Tahap 3) 

MQF
• 3 years working experience

Kuala Lumpur
Sarawak

diploma in 
Mass Communication 

SEGi College

• SPM / O-Level / SM2; OR
• Malaysian Independent Chinese Secondary School UEC 

Certificate; OR
• Malaysian Certificate of Education (MCE); OR
• Any other equivalent qualification (3 credits) including English

Kota damansara
Subang Jaya
Kuala Lumpur
Sarawak

Foundation in Arts
SEGi University &
SEGi College

SPM / O-Level or equivalent (minimum 5 credits)
Kota damansara
Subang Jaya

programme awarding institution campusentry requirements
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I have always had the passion for the media industry, and 
SEGi offers the perfect programme which suits my interest. 
I got to build a solid theoretical foundation along with the 
working knowledge of the communications industry from 
well-established and experienced lecturers.

noon mohammed imad

BaCHelor of 
MASS cOMMUnicATiOn (hOnS) 

Mass Communication is the discipline that focuses on the various means used to relay 
information through mass media to large segments of the population at one time. The most 
common media to relay such information would be newspaper, magazine, radio, television 
and film, as these are used to disseminate news and advertising to large audiences. 

This programme prepares students with the skills, techniques as well as theoretical knowledge 
to strategically craft solutions for business challenges. Students in this programme will be 
exposed to hands-on training with state-of-the-art industry relevant equipment and software to 
train in both the creative and managerial aspects of the mass communications industry. 

R/321/6/0109(4/19) kd campus

career opportunities
Journalist, Corporate Communication 
Executive, Public Relations Executive, 
Advertising Executive, Content Creator, 
Copywriter, Media Planner, Television 
Presenter or Radio Presenter.

segi university & university of st mark & st John, uk

programme modules

 Communication English
 Media Technology & Practices
 Understanding Advertising
 Understanding Journalism
 Understanding Public Relations
 Understanding broadcasting
 Corporate Communication 
 Creative & Innovative Publishing
 Integrated Marketing Communication
 Psychology in Communication 

year 1

 Media Law, Power & Public Opinion
 Entrepreneurship development
 Personal health Management
 Elective 1
 Elective 2
 Effective Listening/bahasa Kebangsaan
 Theory and Principles of Communication
 business Ethics
 hubungan Etnik/Malaysian Studies 3
 Managing Media and business
 Sociology of Media & Culture
 Research Methods

year 2

 Advertising Strategies and Planning (Adv)
 Organisational Communication (PR)
 News Writing (JR)
 Managing Television Program and Production  

 (bC)

elective 1

 Advertising Copywriting and digital Publications  
 (Adv)

 Public Relations and Media Writing (PR)
 Feature Writing (JR)
 Tv and Online broadcast Journalism (bC)

elective 2

 Internet Advertising and Management (Adv)
 Strategies and Practices in Public Relations (PR)
 Investigative Journalism (JR)
 documentary Feature Production (bC)

elective 3

 Advertising and brand Communication   
 Campaigns (Adv)

 Issues and Challenges in Public Relations (PR)
 News Editing and Editorial Processes (JR)
 Editing and Post Production (bC) 

elective 4

 Comm & Campaign Management
 Environmental Management & Tech
 Pengurusan Ko-kurikulum
 Elective 3
 Elective 4
 TITAS/bMK 2
 Research Project 
 Industrial Training

year 3

dual Award

As part of the curriculum, students will be required to take 4 general subjects (Mata Pelajaran Umum), as required by the Ministry of 
Education, Malaysia
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BaCHelor of arts (HoNs) 
enGliSh AnD PUBlic RelATiOnS

The programme is a double major degree with a dual award from the University of St Mark 
& St John (MARJON) that aims to produce quality public relations practitioners with a sound 
command of the English language for government, corporate and non-profit organisations. 
In the English major, students analyse the use of the English language in literary texts and 
the inter-relationships of language and society. The Public Relations major arms students with 
knowledge of strategies and practices of successful public relations campaigns, and provides 
them with opportunities to use their knowledge of the literary and linguistics features of the 
English language to craft a range of public relations speeches and writings.

R/222/6/0020(6/20) kd campus

career opportunities
Press agents, publicity and media 
relations managers, crisis managers, 
customer relations manager, public 
affairs manager, events manager and 
many more in the government, media 
and corporate sectors, banks, investment 
houses, finance institutions, insurance 
companies, travel agencies, hotels, legal 
firms, and consultancies.

segi university & university of st mark & st John, uk

programme modules

 Introduction to Communication Theory
 English for business Correspondence
 English Grammar 
 Academic English 
 Public Speaking
 Introduction to Mass Communication 
 Introduction to Linguistics 
 Introduction to Literature  
 World Englishes
 General Psychology
 visual Communication 

 Mata Pelajaran Pengajian Umum: 
 hubungan Etnik / bM Komunikasi
 Tamadun Islam & Asia / Malaysian Studies
 Effective Listening
 Personal health Management
 Kokurikulum 

year 1

 Principles of Public Relations
 English Phonetics and Phonology
 Sociolinguistics
 Strategies and Practices in Public Relations
 Event Management
 Introduction to drama
 business Ethics
 Law and Ethics in Mass Communication
 Creative Writing
 Southeast Asian Literature in English
 Crisis Management
 Quantitative and Statistical Methods
 Entrepreneurship
 Environmental Management and Technology

year 2

 desktop Publishing
 Research Methods
 Public Relations and Media Writing 
 Media Relations and Publicity 
 Public Opinion and Propaganda
 American and European Literature
 Research Project
 Internship

year 3

dual Award

 Student entry to Year 2 require bridging subjects.

There’s always a balance of what you learn in each 
semester in English and Public Relations course as the 
subjects tend to complement each other. Regardless of 
whether you lean toward English or Public Relations, each 
subject will offer useful knowledge. The people I have 
met are vibrant and fun to be around with. I’ve also been 
involved with many events and it helps to prepare me for 
the real world. 

Jazlin zakri
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building relationships and maintaining a good reputation 
by communicating appropriately with others is the main 
key of success. My journey as a student in SEGi has 
shaped me to be a better person with sufficient knowledge 
in order to be competent in meeting new and challenging 
benchmarks.

ereena rosli

The bA (hons) Mass Communications programme is in collaboration with the University of 
Sunderland, offering students an equal combination of practical skills, covering journalism and 
Public Relations, with academic study of the media, film and culture.

Students will be able to experience and practice News Journalism, Scriptwriting and New 
Media, while strengthening basics and theoretical knowledge through Media Studies, Cultural 
Theory, Popular Culture and Film Study Modules. 

JPT/bPP(N/321/6/0067)(PA 2139)(5/18) sJ campus

career opportunities
Journalist, Social media manager, 
Copywriter, Public relations executive, 
Programme host.

university of sunderland, uk

programme modules

 semester 1
 Introduction to Media & Cultural Studies
 Introduction to Academic
 Research Skills
 Introduction to New Media:
 Theory and Practice
 Introduction to News, Magazines

 & Sports Journalism 1
 Academic English

 semester 2
 Writing for Journalists & PR
 Introduction to Film Studies
 Introduction to News, Magazines &   

 Sports Journalism 2
 bahasa Kabangsaan

year 1

 semester 1
 Media Studies 1
 Cultural Theory & Popular Culture 1
 Academic Research Skills
 Magazine Writing 1
 Pengaiian Malaysia

 semester 2
 Cybercultures
 News Journalism 1
 News & Online Writing
 Moral Studies / Islamic Studies

year 2

 semester 1
 Media Studies 2
 News Journalism 2
 Cultural Theory & Popular Culture 2
 Media Studies Special Topic: New
 Media, The Web, Society

 semester 2
 Race Identity & Culture
 dissertation

year 3

Ba (HoNs) 
MASS cOMMUnicATiOn (3+0) 
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BaCHelor of 
cOMMUnicATiOn (3+0) 

The programme will explore the why we communicate and the effect of media has on our world. 
It combines the study of communication theory with the development of communication skills. 
The students will analyse the area of language, film, television and culture, while learning about 
interpersonal, group and mass communication and communication in multicultural societies. 

Learn from lecturers with decades of experience in mass communication fields and network of 
contacts in the media and public relations. 

R/321/6/0184(5/21) sJ campus

career opportunities
Corporate Communication, Fundraising, 
Crisis Management, Community 
Engagement and Liaison / Event 
Organisation.

university of southern queensland, australia

programme modules

 semester 1
 Communication and Scholarship
 Principles and Practice of Public Relations
 Journalism Practice
 Elements of Graphic design

 semester 2
 Social Media
 News Literacy
 Introduction to Media Studies
 News Reporting

year 1

 semester 1
 Feature Writing
 Community Consultation and development
 Writing for Public Relations
 Editing

 semester 2
 Issues and Crisis Management
 Issues in Organisational Communication
 Publication Layout and design
 Public Sector Communication

year 2

 semester 1
 Public Relations Campaign development
 Public Relations Research Methods
 Radio Journalism   
 Audio Production

 semester 2
 Public Relations Project
 Media Law and Ethics
 Online Journalism
 broadcast Newsroom

year 3

DID YOU KNOW?

more than 90% of 
our graduates  
get employed in the industry within 
the first 6 months upon graduation.
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BaCHelor of 
cORPORATe cOMMUnicATiOn (hOnS) 

The programme provide students with a framework for understanding communication theories 
and processes in an organisational context. Key research, communication and media-handling 
skills are taught to enable students to handle challenging real-world projects from communication 
to delivery and subsequent evaluation.

In addition, students will be introduced to the concepts and principles of human behaviour, 
marketing, advertising, public relations, journalism, the media, management, design and 
information technology. As the course progresses, concepts are studied for their application and 
influence in relation to the communication objectives of business, industry, government groups 
and non-profit making organisations. The lifelong learning skills provided will enable students 
to critically, objectively and analytically address complex problems or issues so as to work 
independently and manage time effectively.

N/321/6/0072(6/23) kd campus

career opportunities
Public relations executive, Corporate 
branding executive, Marketing 
communication executive, Media relation 
executive, Account executive, Special 
events planner.

segi university

programme modules

 Introduction to Journalism
 Communication English
 Media, Culture & Society
 Presentation Skills
 desktop Publishing
 Communication Theory
 Intercultural Communication
 Integrated Marketing Communications
 Law & Ethics in Mass Communication
 Issues & Challenges in Public Relations
 Media Technology and Practices
 Introduction to Corporate Communication

core subjects

 Translation Studies
 Contemporary business Report Writing
 Communication Mandarin
 Techno-culture

two (2) elective courses:

 business Ethics
 Entrepreneurship
 Environmental Management and Technology
 Five (5) MPU courses

compulsory subjects

Studying in SEGi is one of the best choices I’ve made so 
far. I like my lecturers because whenever we need help, 
they are willing to listen and give helpful advice.

lau suxin

 Organisational Communication
 Communication Research Methods
 Crisis Management
 Corporate Communication Campaigns
 Corporate Web-Page design
 Corporate Image and Identity
 Corporate Social Responsibility
 Issues and Challenges in Corporate   

 Communication
 Social Media & PR Practices
 dissertation
 Internship
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The world has witnessed a phenomenal and unprecedented explosion in communication 
technology and media. All boundaries have been transcended, and the entire global 
community seems to have been brought together into one unified whole. And it is here that mass 
communication, as a stream of study, and as a career, becomes so important and enviable.

Mass Communication is not limited to journalism alone. To a great extent mass media is a modern 
reality that covers all aspects of human life. Moreover, a great change can be observed in the 
concept of people working in mass media. Careers in Mass Communication are not only high 
paying but also bring in a great deal of job satisfaction and expression of creativity.

N/321/4/0124 • JPT/bPP(A8050)(10/22) kl & sWk campuses

career opportunities
Media planner, Public Relations Officer, 
Event Planner, Journalist, Photojournalist, 
Marketing Communication Executive, 
Copywriter.

segi college

exeCutive Diploma iN 
MASS cOMMUnicATiOn 

programme modules

 Introduction to Mass Communication
 Principles of Marketing
 Academic English
 Speech Communication and Presentation Skills
 Electronic Publishing
 Intercultural Communication
 Reporting
 visual Communication
 Copywriting for the Media
 Communication and Society
 Media and Communication Law
 Public Relations
 Communication Research

As a student here, I have learnt various skills such as 
news gathering, writing, and reporting from experienced 
lecturers. Apart from exposure in producing on-campus 
news, I was given a chance to be an intern at a reputable 
company to enhance my employability.

arvind a/l k. sambasevam
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This programme is designed to cater to the high demand for skilled professional in the fields of 
advertising, multimedia, public relations and broadcasting.

Moreover, this diploma programme also aims to instill students with technological know-how and 
many invaluable skills to produce industry-centric graduates who are computer and IT-savvy, to 
enable them to excel in the global communications industry.

Upon completion of this programme, students will be fully equipped with exceptional design 
skills, presentation skills, communication skills, writing skills and management skills to apply in the 
challenging and competitive public relations, advertising and broadcasting industry.

R2/321/4/0044(10/22) • R/321/4/0071(9/23) • R/321/4/0013(9/22) • 
JPT/bPP(PA1546)(2/22) • R/321/4/0180(1/21) 
kd, kl, sJ, pg & sWk campuses

career opportunities
Students who successfully complete 
the programme can then move on to 
pursue the bachelor degree programme, 
allowing students to pursue careers 
such as Public Relations Practitioner / 
Executive, Corporate Communication 
Executive, Account Management, 
Copywriter, Media Analyst, Journalist

segi college

Thankfully I had lecturers who are experienced in their 
respective fields. My favourite assignment was heading 
the editorial team to publish the university’s first newsletter; 
though frazzling at times, I am grateful to go through the 
experience and I still apply the lessons learnt then at my 
job today.

Bethany teoh

programme modules

 semester 1
 Fundamental Photography
 Introduction to Mass Communication
 bahasa Melayu Komunikasi 

 (International students)
 Pengajian Malaysia (Local Students)
 General Language Training

 semester 2
 Media Law and Ethics
 decision Making

 semester 3
 business Communication
 documentary & Photojournalism
 Media Studies
 Copywriting

year 1

 semester 1
 Electronic Publishing
 Academic English
 Principles of Marketing
 Presentation Skills
 Entrepreneurship

 semester 2
 visual Analysis
 Advertising Principles

 semester 3
 News Reporting
 videography
 Journalism
 Communication and Scholarship

year 2

 semester 1
 Independent design Practice
 Pengurusan Kokurikulum
 Film Appreciation
 Communication Research
 Public Relations

 semester 2
 Internship/Industrial Training

year 3

Diploma iN 
MASS cOMMUnicATiOn 
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programme modules

*elective subjects (e1, e2, e3, e4)

 General Language Training
 Computer Application
 Introduction to business
 Statistics
 Malaysian Studies

 Public Speaking
 Critical Thinking Skills
 Elective 3*
 Elective 4*

semester 1 semester 3

 E1  Introduction to Marketing
 E2  Introduction to Financial Accounting
 E3  Fundamental of Management
 E4  Mathematics

 E1  history of Art
 E2  Colour & Form
 E3  drawing Fundamentals
 E4  Fundamentals Photography

accountancy & Business creative design

 E1  Interpersonal Communication
 E2  Intercultural Communication
 E3  Communication & Scholarship
 E4  Fundamentals Photography

 E1  Programming Methodology
 E2  Information Technology
 E3  Fundamental of Management
 E4  Mathematics

mass communication computing

 E1  Introduction to building Technology
 E2  Introduction to Estimating
 E3  Introduction to Construction Materials
 E4  Mathematics

 E1  Interpersonal Communication
 E2  Intercultural Communication
 E3  Fundamental of Management
 E4  Sociology of Tourism

Built environment tourism & hospitality

 Academic English
 Moral Studies / Islamic Studies
 Principle of Economics
 Elective 1*
 Elective 2*

semester 2

R/210/4/0005(7/21) • R/010/3/0020(7/21) 
kd & sJ campuses

Why study  
this programme?
This qualification is specially designed 
for students with SPM, O-Level or 
equivalent qualifications and who would 
like to pursue a bachelor degree at the 
university. Upon successful completion 
of the Foundation in Arts programme, 
students may further their studies in a 
wide range of degree programmes 
depending on units completed during 
their studies. Students may be eligible to 
apply for advanced standing.

The foundation year is an introductory programme that will equip students with the skills and 
knowledge to further their studies locally or internationally. Students are exposed to modules 
which will allow them to become creative thinkers and problem solvers that can be translated into 
practical ideas.  This programme also enables students to develop a range of practical skills and 
solid knowledge, preparing them for smooth progress to a communication degree of their choice.

segi university & segi college

FOUnDATiOn in ARTS

* Students will have to choose the electives according to the discipline of undergraduate studies they intend to pursue.

*  Electives may be subjected to change.



The First Malaysian University  that earned 5  for Prioritizing Society’s Needs in Malaysia – by QS Stars

setara 2013
SEGi University, 
Tier 5 Rating: Excellent

myquest 2014/2015
SEGi College Subang Jaya 6 Star Rating:
College Based Large Category; 
International Students Readiness Rating; 
Social Sciences, Business and Law;
Art & Humanities; Education; 
Engineering, Manufacturing and Construction;
Science, Mathematic and Computing; Services

myquest 2014/2015
SEGi College Kuala Lumpur 6 Star Rating:
Social Sciences, Business and Law;
Art & Humanities; 
Health and Welfare; Services

myquest 2014/2015
SEGi College Penang 5 Star Rating:
College Based Medium Category; 
International Students Readiness Rating; 
Social Sciences, Business and Law;
Science, Mathematic and Computing; 
Services

myquest 2014/2015
SEGi College Sarawak 5 Star Rating:
College Based Medium Category; 
International Students Readiness Rating; 
Arts & Humanities; General Programmes; 
health & Welfare

segi.edu.my

The information in this brochure is correct at the time of printing (dEC 2017). Changes may be 
made without prior notice. Copyright 2018. All rights reserved.

segi university kota damansara (dU031-b)

  603 6145 1777   011 1210 6389   1800 88 7344

segi college kuala lumpur (W4P0115) 

 603 2070 2078   018 211 8653   1800 88 8028

segi college subang Jaya (dK250-04(b))

  603 8600 1777   016 212 9154   1800 88 8622

segi college penang (187620-W) 

 604 263 3888   013 629 4880

segi college sarawak (dK250-02(Q)) 

  6082 252 566   017 859 2566   1300 88 7344


